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1. Objectives
The European Migrant Entrepreneurship Network (EMEN) project has been set up to share approaches and lessons learnt on migrant entrepreneurship across and between public administrations, business development support and financial organisations, social enterprises, non-profit organisations, educational institutions and other public and private organisations supporting migrant entrepreneurship at all levels: cities, regions and countries.

These practices, together with the Good Practices in Promoting and Supporting Migrant Entrepreneurship benchmarking tool (2016),
 will be the starting point for the modelling of entrepreneurship support schemes for migrants. The aim is to develop, share and promote support schemes benefitting migrant entrepreneurs and social and inclusive enterprises benefitting migrants. Ultimately the knowledge gained will be of use for those developing and promoting support schemes for migrant entrepreneurs, leading to a more inclusive society.  
Based on the concept of a supportive ecosystem described below, we will bring together relevant players at European, national and regional levels to form transnational networks, which will work together on the basis of existing evidence of what is effective to achieve better impact. These are conceived as being Communities of Practice, within which practitioners can share their knowledge and experience and learn from each other. The main learning tool used for this will be structured peer review among participating individuals and organisations, followed by the dissemination of the resulting learning to a wider circle of stakeholders and organisations.

The network as a whole will operate through three Communities of Practice, each addressing a key component of a comprehensive ecosystem to support migrant entrepreneurship.
The network’s services will be delivered through a dedicated website, publications, an infoline and in the case of peer reviews though personal dialogue, coaching and mentoring.

2. The framework

2.1 The nature of migrant entrepreneurship

A recent European study
 confirms the importance of giving support to migrants wishing to establish their own businesses. It found that ethnic entrepreneurs contribute to the economic growth of their local area, often rejuvenate neglected crafts and trades, and participate increasingly in the provision of higher value-added services. They offer additional services and products to immigrants and the host population, and create in many cities an important bridge to global markets. In addition, ethnic entrepreneurs are important for the integration of migrants into employment. They create employment for themselves but also increasingly for immigrants and the native population.

Ethnic entrepreneurship can be instrumental in reducing unemployment and helping to tackle illegal employment. It can provide access to employment for the more vulnerable groups in society (e.g. women or youth from specific ethnic groups) and help to elevate them from the poverty trap.

As part of Europe’s integration policy for migrants, entrepreneurship is not only about job creation, but also about enhancing upward mobility, developing social leadership, increasing individuals’ self-confidence by enabling them to become active agents of their own destiny, increasing the social cohesion of ethnic communities, and revitalising streets and neighbourhoods through innovation of social and cultural life.

Its importance may be articulated as follows:

· Ethnic entrepreneurs create their own jobs, but they also create jobs for others. This can benefit relatives, friends and acquaintances and, more generally, co-ethnics, as social networks are often interfaces for information on the recruitment of new workers by small firms. Creating jobs – even poor jobs – helps alleviate unemployment among immigrants. The same holds for providing apprenticeships, which in some countries is seen as an important vehicle for a labour market career;
· They contribute different forms of social capital to immigrant ethnic communities (Li, 1999). Because of their links to suppliers and customers, ethnic entrepreneurs can be useful in constructing bridges to other networks outside the inner circle, thus improving chances of upward mobility. Moreover, ethnic entrepreneurs often act as self-appointed leaders for their communities (Li, 1999);
· They show that immigrants from less-developed countries are not necessarily restricted to filling vacancies on the job market. They can be active agents and shape their own destinies by setting up their own businesses. Even if they are confined to lines of businesses with little promise, they are still actors in a very literal sense (Kumcu, 2001).

· They use their expert knowledge, direct or through networks, to expand consumer choice by providing goods and services that indigenous entrepreneurs are less likely to offer;
· By introducing new products and new ways of marketing, even ethnic entrepreneurs at the bottom end of a market can be innovators. An example is the introduction of the döner kebab by Turkish entrepreneurs in Germany;
· Lifestyle preferences may keep indigenous entrepreneurs out of certain lines of business that require long hours of hard work at low pay that only immigrants are prepared to put up with;
· Ethnic businesses add vitality to neighbourhoods. They are a focus for local social networks, creating social capital;
· They give certain industrial sectors – such as garment-making – a new lease of life.
It is recognised as well that ethnic entrepreneurs face a number of barriers, both external and internal. These barriers are manifold and often interrelated
 leading to difficulty in accessing making use of the right financial and business development services. These barriers can be grouped as follows:

· Limited capacity and capability to build a necessary asset base to start businesses. As a migrant (entrepreneur) there is a clear disruption in one’s economic life, affecting the possibilities to save capital over longer periods;
· Difficulties in communications. Language is most commonly referred to as a barrier limiting the possibility for migrant enterprises to emerge and flourish. But it appears to be more complicated than one would expect: it is not only the actual spoken language but also the business language used by service providers, their understanding of the migrant entrepreneurs and the migrants’ understanding of the processes and procedures to follow;
· Perceptions and prejudgements about starting small entrepreneurs or migrant entrepreneurs play a very dominant role in the initial stages of the assessment processes of service delivery institutions (role models could play an important role here showing migrants not as migrants but as successful enterprising people);
· Failure by migrant entrepreneurs to comply with rules and regulations or to fit in with existing legalisation, often designed for larger enterprises;
· Lack of an enabling environment not necessarily providing a level playing field for small or migrant entrepreneurs (including practical things such as difficulties in obtaining recognition of qualifications, difficulties in being able to start as early as possible e.g. before official status is obtained, not being allowed to start on a part-time basis without jeopardising eligibility for – partly – social welfare benefits). 

2.2 A supportive ecosystem

Providing effective support for migrant entrepreneurs depends on establishing a comprehensive ecosystem of support services for micro, small and medium-sized enterprises (MSMEs) which pays due attention and provides proper services for this target group. Previous studies, including the work of COPIE (www.cop-ie.eu), the transnational Community of Practice on Inclusive Entrepreneurship which formed part of the EQUAL programme, the EU Studies on Ethnic Migrant Entrepreneurship 2008,
 2016), the OECD work on inclusive entrepreneurship for disadvantaged and underrepresented groups,
 and the UNHCR/ SPTF study of 2016
 show that the necessary components of an ecosystem to support migrant entrepreneurship are:

an entrepreneurial culture
· a policy environment conducive to promoting and facilitating (migrant) entrepreneurship
· outreach to migrant communities and linking them to mainstream organisations
· branding and signposting so that prospective and existing entrepreneurs can easily identify sources of help

· a menu of services including:

· counselling, coaching and mentoring

· training
· workspace

· networking among businesses
· access to finance 
· the possibility of mainstreaming specific migrant entrepreneurship development and promotion programmes
Building a culture supportive of entrepreneurship, which involves work by governments on the education system and promoting awareness in society of the added value of entrepreneurs, is a medium-term task. The most critical support factors that can be influenced in the short term are access to business development services and access to finance. Depending on the type of economic activity sought by the migrant entrepreneur, an appropriate and balanced offer of finance and business development services is needed, and global consensus is that neither of those can be offered on its own. We therefore propose to start by establishing thematic networks (or Communities of Practice) in these two areas. These networks will sort the fragmented provision into meaningful clusters. The networks will be open to additional members and as such new members can join over the course of the project and strands of co-operation developed will in turn spawn further networks. These will avoid duplication of effort and offer economies of scale through mutual learning and exchange in a network of networks.
A third, supporting network dealing with associations of migrant entrepreneurs will be established and will aim to strengthen the support they give, from two angles: first by professionalising the services they provide, and reciprocally by improving the diversity management practiced by mainstream entrepreneur support organisations such as chambers of commerce and traditional SME associations.
During the execution of the project it may prove desirable and possible to establish further Communities of Practice on other themes.

2.3 Mechanisms for expansion and replication

The project will allow service providers to innovate and expand the services they offer,  which can take place through three routes:

1. broadening of the scope of services offered (service development and supply-chain integration);

2. broadening of the target groups served (new client groups in the same place);

3. replication of initiatives in new locations (similar clients in new places).

The project will enable migrant entrepreneurship support organisations to interact so as to improve the service they are able to provide through a number of mechanisms. These include:

· the assembling and publishing of information resources to help initiatives to improve their performance;

· an information line available through internet and social media;

· the identification of complementary partners and the exchange of knowledge and know-how;
· the establishment of consortia among support schemes to provide joint services;
3. Methodological approach

3.1 Three levels of networking

We do not intend to target individual migrant entrepreneurs, but we hope that the resources we create will nevertheless benefit those that discover them.

The consortium will offer broadened understanding and deepened knowledge to locally operating organisations and service providers and migrant representative organisations cross the territory of the EU, and will be structured to comprise two levels of networking, respectively among:

· European-level umbrella bodies supporting migrant entrepreneurs in various fields: these bring on board the asset of specialist knowledge, a broad overview, wide networks of contacts and a multicultural, multilingual experience and approach;
· service providers supporting migrant entrepreneurs: these are the kernels of cross-fertilisation of experiences, the formation of partnerships (to transfer knowledge) and consortia. These will include the initiatives already identified by the Commission’s study of good practice.
· associations of migrant entrepreneurs
The project establishes contacts between organisations serving migrant entrepreneurs with a rich variety of local experience, and the means to link local areas and transfer knowledge and experience between them so as to enable expansion and/or replication.

The initial partners include important EU-level umbrella bodies as well as locally, regionally and nationally operating business development services (BDS) and financial service providers which have been judged to come forward with good or promising practices worthy of study, systematisation and possibly expansion or replication. The project will start by enabling the organisations involved to learn about what others are doing, and providing them with the means/drive/ideas for expanding their services, as well as their scope, and will structure them thematically.
The project’s performance will be monitored during delivery through online evaluation questionnaires which are quick to fill in.

3.2 Community of Practice methodology

The proposed learning approach draws on the concept of the Community of Practice developed by learning theorist Etienne Wenger, The diagram below illustrates the rich diversity of learning methods that can be employed. The diagram shows seven types of informal activity (in the top half) and formal activity (in the bottom half). Wenger differentiates between learning from outside sources in the outer ring of the diagram and learning from each other in the central ring. 

The seven ‘islands’ in the diagram cover:

1. Exchanges: e.g. news, information, stories, tips, document sharing, pointers to outside resources;

2. Productive inquiries: e.g. case clinics, project reviews, exploring ideas, broadcast enquiry;

3. Building shared understanding: e.g. hot topic discussions, reading groups, joint events, joint response;

4. Producing assets (or products): e.g. documenting practice, collections, problem solving, learning projects; 

5. Creating standards: e.g. mutual benchmark, external benchmark, models of practice, warranting (certification); 

6. Formal access to knowledge: e.g. help desk, training and workshops, formal practice transfer, systematic scan (of knowledge), invited speakers;
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A network that seeks to interest, involve and stimulate its members will use a variety of these methods, though rarely all. Some activities such as benchmarking or formal transfer are of a higher order and require more maturity and structure within the network than other activities such as field visits. In this project it may be appropriate to do the easier and more straightforward activities that build understanding at the start of its work programme and then to focus on the other more sophisticated activities later on.
3.3 Responsiveness to user needs

In order to orient the project’s activities and outputs, at the start of the project, a survey of potential users will be undertaken to find out the services from which they would benefit most. This survey will be carried out online, prepared using Google Forms and distributed using MailChimp. It will be circulated to all known support schemes for migrant entrepreneurs as well as to the relevant members of the partner organisations.

During the implementation of the project, user demand will be gauged through:

· participant evaluation of events

· analysis of use of the project website
4. Services offered by the project

4.1 Access to business development and financial service providers
Partnership bourse: The website will contain a partnership bourse section. This will enable migrant entrepreneurship support organisations to post messages seeking help, offering services, business opportunities and programme approaches that might be of interest to others. It will be easy to use, along the lines of social media sites such as LinkedIn;  users will be asked to register which will both control abuse (spam) and enable follow-up and quality monitoring. Posts will be centrally moderated to ensure relevance. The administrative language will be English, but posts can be multilingual.
4.2 Access to support services

Thematic networking: The project will start by establishing thematic networks or Communities of Practice in three areas:

· coaching/mentoring
· access to finance

· professionalisation of migrant entrepreneurship associations and diversity management. 
These communities of practice which build the personal capacities of their individual participants. Negotiations are at an advanced stage in identifying organisations which are expert and have high-level experience of working at European level to share knowledge in these areas to animate these two networks.

Referral service: Posts in the bourse will be reviewed by project staff and where appropriate users will be referred to appropriate support services, both specialist and generalist.
4.3 Capitalisation of knowledge
4.3.1 Information resources: A third strand of work will assemble information resources such as studies, guidelines, handbooks and make them available via a dedicated website which is easily identifiable by migrant entrepreneurship support organisations. Materials will be multilingual, and the working language of the site will be English

4.3.2 Benchmarking: Initiatives will be benchmarked using the tool proposed by the Commission, which as far as possible will be augmented by gathering opinions from the different stakeholders involved (clients, funders, professionals, allied agencies) to give a 360-degree assessment.

4.3.3 Peer reviews: In each year of the project a number of peer reviews will be held to spread understanding of how migrant entrepreneurs can be supported successfully. Peer review is a trusted and rigorous method of developing action-oriented learning from existing practice. Where possible, review meetings will take place in the premises of a successful support initiative, or nearby so as to allow participants to make a site visit and to dialogue with those involved. Within the format of a network event, they will last for two half- days and the group size will be around 25 people, the maximum possible to permit a good dialogue and a thorough examination of the practice. It is intended to organise the peer reviews systematically, so that the participants prepare thoroughly so as to maximise the value of the time spent together. They will follow the procedure of:

· writing of a case study structured so as to bring out motivations, enabling factors, barriers and how they were overcome, activities, results, plans and transnational elements.
· circulation of the case study to participants;
· submission of 1-2 page comment papers by participants, containing their summary assessment of practice against a predefined set of criteria, comparative experience from the peer’s country of area, particular points that may be transferable or adaptable, and specific questions that should be answered during the peer review meeting;
· a peer review meeting at which the case is presented (including where possible a site visit), peers’ questions are answered and debated and conclusions are drawn. These review meetings will take place within the main network events, starting on the afternoon of day and an concluding on the morning of day 2
· publication of results in action-oriented formats.
4.3.4 Seminars: Although the peer reviews will be the main methodology adopted to share knowledge, the project may decide to organise one or more other forms to share such as seminars, workshops, web conferences and webinars to discuss and promote issues and approaches. Where appropriate, these events will be webstreamed.
4.3.5 Practical guide: The learning derived from desk research, discussions with initiatives and the peer reviews will be codified into a practical guide. This will take a modular format, and will address the key parts of a supportive ecosystem for migrant entrepreneurship listed above, illustrated by short good practice examples and by flowcharts clarifying the client’s pathway and the interrelationship between the services offered and their providers. The guide will also signpost sources of regulatory compliance information and advice in the EU Member States.
This guide will be prepared in consultation with the OECD’s LEED programme, which intends to create an interactive guide to inclusive entrepreneurship.
4.4 Promotion and mainstreaming

The main audiences for the information resources created by the project are:

· migrant entrepreneurship support schemes and organisations

· financial institutions supporting migrant entrepreneurs (including microfinance and ethical banks)
· public authorities, especially at city and regional levels

· mainstream business support organisations

· professional business advisers such as small business consultants, accountants and lawyers

· advocacy and service NGOs serving migrants 

· researchers (and students) in this field

· actual and potential migrant entrepreneurs

4.4.1 Website

The project will disseminate knowledge and information through its website. The site will be structured in three sections:

· news: lively and accessible articles will alert visitors to interesting initiatives, events and publications. Data to support these articles will be gathered through interviews and online surveys of initiatives.
· library: a repository of useful information resources, including the project’s own peer review findings

· partnership opportunities: offers of services and request for help from migrant entrepreneurship support schemes
4.4.2 Newsletter

To reach as broad an audience as possible, the project will also compile a quarterly electronic newsletter containing policy and practice news, reports on the work and achievements of the platform, and profiles/case studies of successful support schemes. It will be distributed to support schemes and relevant authorities and business partners by e-mail using the Mailchimp mailing list management system, which allows easy signing up and tracking of take-up. It will also serve to increase the project’s visibility by being distributed at relevant events and in the premises of migrant entrepreneurship support organisations.
4.4.3 User needs and social media

Social media streams (initially LinkedIn) will be used to spread awareness and generate contacts to the project.

4.4.4 Use of partner organisations and channels

Results will also be capitalised and disseminated through the websites and newsletters of partner organisations and channels with which they are associated such as SIC (Social Innovation Community)
 and the ESF Transnational Platform.

4.4.5 Final conference

A final conference will be held in Brussels, targeting migrant entrepreneurship support organisations, financial institutions supporting migrant entrepreneurs (notably microfinance institutors and ethical banks), and public authorities. European institutions (Commission, Parliament, EESC, CoR), social partners, NGOs representing and providing services to migrants and ethnic minorities and the media will also be represented. To maximise the audience, the event will be webstreamed.
4.4.6 Sister projects

The project will be open to collaboration with similar projects running in parallel, and will for example propose mutual attendance at each other’s events.

5. Work programmes

5.1 Community of practice work programmes

The three Communities of Practice will develop work programmes through the following process:

1. An initial offer based on pre-existing expert knowledge

2. Identification of initiatives which can benefit from the network

3. Survey of these target initiatives’ needs and wishes

4. Exchange activities to meet these needs, such as information collection, benchmarking, peer review, social media
5. Creation of information products for dissemination (reports, guides, handbooks.)

6. Validation of the products by network members

7. Continuous improvement as further evidence is gathered.

The projected work programmes for each of the three Communities of Practice are as follows:

Projected work programme for Community of Practice 1 – Coaching and Mentoring

	Timescale
	Activities
	Deliverables

	
	Norbert to complete
	

	
	
	

	
	
	

	
	
	


Projected work programme for Community of Practice 2 – Access to Finance 

	Timescale
	Result/ objectives
	Activities
	Deliverables
	Verification/ indicators

	Year 1 – Q1-2
	Understanding of the issues at stake
	Review of existing literature on financing of migrant entrepreneurs (EU level and in other continents
	Working note on issues at stake in financing of migrants / refugees wishing to set up micro/ small business or engaging in self-employment
	Working note

	Year 1 – Q2
	Forming of CoP
	Listing of key information and peers Inventory of key
	List of key informants and peers and initiate list of illustrative programmes and policies related to access to finance for (migrant) entrepreneurs with special reference to micro finance institutions, alternative financiers and possibly Diaspora related finance.

Identification of new members of CoP - Access to finance for Migrant entrepreneurs.
	List 

	Year 1- Q4
	Insight on state of the art on access to finance for migrant entrepreneurs in EU
	Survey at EU level amongst key informants and peers to obtain information on (perceived) needs in financing, good practise and illustrative cases
	Internal working paper with overview of lessons learned and good practices related to access to finance according to key informants and peers.
	Working paper 

	Year 2 Q3
	Enhanced understanding 
	Peer session 
	Discussion note on access to finance for migrant entrepreneurs and list of information products that need to be formulated and identification of target groups of such information products
	Note

	Year 3 Q 2-4
	Materials available
	Formulating of information products that need to be formulated by members of CoP
	Information products that need to be formulated
	Information products 

	
	
	
	
	


Projected work programme for Community of Practice 3 – Professionalisation and Diversity Management

	Timescale
	Activities
	Deliverables

	
	Adem to complete
	

	
	
	

	
	
	

	
	
	


5.2 Network-level work programme
The work carried out by the three Communities of Practice will be held together by the work programme of the whole network, which is as follows:
	Timescale (month)
	Activities
	Deliverables

	1
	kick-off meeting
	detailed CoP work programmes

outline event schedule and locations

	1-5
	information & networking system
	website

thematic fora
partnership bourse

publication format
newsletter (and quarterly hereafter)

	1-5
	recruitment of members
	surveys

e-mail and social media campaign

article in specialist publications

press releases

personal networking

	7
	event 1
	background documentation
presentations

	8-10
	dissemination
	peer review report

articles

	12
	dissemination
	prototype of practical guide

	19
	event 2
	background documentation

presentations

	20-22
	dissemination
	peer review report

articles

	31
	event 3
	background documentation

presentations

	32-34
	dissemination
	peer review report

articles

	32-36
	plan and deliver final conference
	final publications
final version of practical guide

sustainability plan

	37
	reporting
	final report


5.3 
Event format

Given the desirability that migrant entrepreneurship support schemes should offer a comprehensive range of services, the principal meetings of the communities of practice will take place in parallel during a series of common events. This will allow interchange among the CoPs and allow overarching topics to be addressed. Each event will start and end with plenary sessions, with parallel CoP meetings in the middle, as follows:

	EMEN – indicative event structure

	Day 1 a.m. (open 10 a.m.
	Opening plenary session: welcome, policy and practice updates, inspirational speaker

	Day 1 p.m.
	CoP 1: coaching & mentoring – peer review start
	CoP 2: Access to finance – peer review start
	CoP 3: professionalisation & diversity management – peer review start

	
	Site visit

	Day 1 evening
	Social event

	Day 2 a.m.
	CoP 1: coaching & mentoring – peer review conclusion
	CoP 2: Access to finance – peer review conclusion
	CoP 3: professionalisation & diversity management – peer review conclusion

	Day 2 p.m. (close 15:30)
	Closing plenary session: feedback from CoPs, debate, action plan


These main network events will provide the ‘spine’ of the project, and will be evenly spaced over its time span, so providing opportunities for monitoring of progress. They will be held in different cities across the EU, which will raise the network’s visibility and enable a wider range of migrant support schemes to become involved.

5.4 Event schedule

The projected timetable for these events is as follows:
	EMEN – indicative event schedule

	Kick-off meeting
	September 2017
	Brussels

	1st event
	spring 2018
	Berlin [??]

	2nd event
	spring 2019
	Den Haag [??]

	3rd event
	spring 2020
	Bologna [??]

	Final conference
	summer 2020
	Brussels


Project management meetings will be held attached to these events. Between the major events, regular management meetings will be held approximately monthly either physically of by web conferencing.
6. Sustainability
The duration of the project’s impact over time rests on three main factors:

1. The accessibility of the information resources published

The knowledge capitalised by the project will remain online indefinitely, since the partners undertake to maintain the web presence for at least 10 years after the project is completed. After this period, depending on subsequent developments in the environment, it may be opportune to archive the information, for instance in the form of a wiki.
2. The impact that the project makes on the behaviour of stakeholders in migrant entrepreneurship

These behaviours might include for instance existing support services expanded or replicated, new support services created, political commitments made, public programmes launched, and legislation adopted. The project’s activities and products will be designed to maximise such impacts.
3. The strength and flexibility of the personal relationships that are built up

Personal contacts are important in building commitment to providing support to migrant entrepreneurs as well as to the effective exchange of knowledge and the development of new services. These will be enabled both through the physical events organised and the online networking infrastructure established. The thematic networks will function as communities of practice, building the personal skills and contacts of the participants and using both types of communication media.
7. Partnership

· AEIDL – coordinator

· DIESIS – coordinator of the coaching/mentoring community

· Social Impact – facilitator of the coaching/mentoring community (tbc)
· FINE (Financial Inclusion and New Entrepreneurship research group of The Hague University of Applied Sciences) – facilitator of the Access to Finance community
· UNITEE – facilitator of the professionalisation & diversity management community
· European umbrella organisations: 

· CECOP-CICOPA Europe (the European confederation of industrial and service cooperatives)

· UnionMigrantNet (ETUC)

· Social Economy Europe (the EU-level representative organisation for the Social Economy)

· REVES (the European organisation based on partnership between local and regional authorities and territorial social economy organisations)

· EURADA (the European Association of Development Agencies)
· KMOP  (Greek NGO with sound experience in the provision of services to disadvantaged groups)
· EUROCHAMBERS  
· Emilia-Romagna Region (+ ERLAI network of regions tbc) 

� European Commission, Evaluation and Analysis of Good Practices in Promoting and Supporting Migrant Entrepreneurship, Guide Book, 2016


� This section draws on Promoting Ethnic Entrepreneurship in European Cities – European Foundation for the Improvement of Living and Working Conditions, 2011





� See also Molenaar, N. Enterprising Migrants in the Driver’s Seat, IntEnt, 2009


� IMES, FACET, Entrepreneurial Diversity in a Unified Europe, Ethnic Minority Entrepreneurship and Migrant Entrepreneurship, 2008


� OECD, Policy Brief on Access to Business Start-up Finance for Inclusive Entrepreneurship, 2014





� UNHCR/ Social Performance Task Force, Serving Refugee Populations: the next financial inclusion frontier, version July 2016


� With special reference to microfinance institutions, alternative financiers and possibly diaspora-related finance.





� For a definition, see https://en.wikipedia.org/wiki/360-degree_feedback


� The Social Innovation Europe (SIE) project, co-ordinated by AEIDL, dedicated its final event to migrants’ integration, social innovation and social enterprises, and featured nine projects and related case studies. These contacts continue within the Social innovation community (SIC) project, which AEIDL also co-ordinates. See: � HYPERLINK "https://www.siceurope.eu/sic-themes/migration%20" ��https://www.siceurope.eu/sic-themes/migration� 


� The ESF Transnational Platform, managed by AEIDL, operates a Thematic Network on Migrants, which involves xx Member States as well as xx other stakeholder organisations. See: � HYPERLINK "http://ec.europa.eu/esf/transnationality/forums/migrants" ��http://ec.europa.eu/esf/transnationality/forums/migrants�
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